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Welcome aboard eBay:
The world's online
marketplace®

Back in April, eBay and the Industry

Trust joined forces to help promote the
importance of buying legitimate DVDs,
helping to educate buyers about how to
avoid ‘Knock-offs’. This partnership drove
considerable interest to the Trust’s website
and was so well received by UK eBay users
that eBay rolled it out to its US site — the
biggest of all the eBay markets. It is with
great pleasure that we can now announce
eBay as our newest member. This will
provide much-needed additional funds
and media access to their user base.

eBay has been fighting counterfeits for a
long time and for the last 11 years has
operated a dedicated programme known as
VERO (Verified Rights Owner) which seeks
to protect intellectual property rights. It
provides eBay’s 16 million unique UK visitors
with a safe place to trade, as it ensures that
infringing items are removed from the site
before anyone is able to buy them. eBay
and the film studios share information with
each other regarding theatrical fim releases,
so that eBay users will not end up with a
dodgy camcorded copy.

Here is a bit of background, and some
fascinating facts about eBay:

Founded by Pierre Omidyar in 1995, eBay
has created a powerful marketplace for the
sale of goods and services by a passionate
community of individuals and small
businesses. eBay now has a global presence
in 39 markets, including the United States.

eBay UK FACTS AND FIGURES

Launched in the UK in October 1999,
eBay.co.uk is the UK’s largest online
marketplace® and the UK’s number
one e-commerce site (Nielsen /
Netratings November 2008)

eBay.co.uk's unique audience reached
over 16m in November 2008 (Nielsen /
Netratings, November 2008)

eBay.co.uk has achieved the seventeen
million live listings landmark, meaning
there are more than seventeen million

items for sale on the site at any one time

46.98% of active internet users visit
eBay.co.uk at least once a month
(Nielsen / Netratings, November 2008)

eBay.co.uk has over 13,000 categories

eBay visitors average 2 hours on the
site and view 235 pages per month
(Nielsen / Netratings, November 2008)

eBay estimates that 178,000 users run
a business or use eBay as their primary
or secondary source of income
(eBay.co.uk data, January 2008)

As an early Internet enthusiast, Pierre knew that people needed a
central location to buy and sell all kinds of items on a level playing
field and to meet other users with similar interests. He started eBay
to fulfil this need. At the time, Pierre's fiancée (now wife) was an avid
Pezm™ (sweet dispenser) collector. She was having trouble finding
people to trade with, and Pierre thought eBay might be the answer

to her problems.

HOLD THE DATE!

What's the Buzz?

ke |

Pierre Omidyar, founder of eBay

At the Industry Trust, we need to have our
finger on the pulse of the debate around
illegal downloading, and monitor the impact
of our campaigns. That means we need to
know what’s being said online. The audio-
visual industry is facing a tough battle in
the face of free illegal content and Buzz
monitoring is a clever way to keep up to
date about what is being said on the web
about illegal downloading and who is
influencing the debate. It has identified the
main influencers as Wikipedia, BBC, The
Times and The Guardian, who rank way
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above pro-piracy sites. In addition, Buzz
gathers all the articles generated by the
Trust’s work, along with user-generated
content, so whether it's Bob asking why
he should pay, to Fred bemoaning the
lack of choice, we will know about it.

Buzz has shown us that “Knock-off Nigel”
has performed well. He has entered the
public consciousness and lexicon, which
was our first objective in the Trust’s
‘Social Stigma’ campaign. Nigel has
been institutionalised, and has begun
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to be instantly recognisable, which helps to
fit a face to an important message. However,
it is the illegal downloading of music that is
driving the debate. Buzz tells us that there
is a real issue when it comes to a lack of
knowledge over what sites are and aren’t
offering legal content, and that the online
community seeks a wider choice of content
from legal download sites. The online
community is aware that piracy is a crime
but also confused by the absence of any
relevant enforcement activity to support this.
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http://www.copyrightaware.co.uk/
http://www.screenthing.piczo.com
http://www.knockoffornot.com

Column inches for copyright

The Trust has been hitting the headlines
over the past months with a series

of surveys, promotions, events and
insights that have engaged journalists
across the board, from the News of the
World to The Times.

We've organised high profile breakfast
forums, website promotions and nationwide
polls, quizzing Britons on everything from their
downloading habits, to their ability to spot
fake DVDs.

In October, the Trust ran a ‘breakfast forum’,
attended by the great and the good in the film
and television industries, along with specialist
and national media including Torin Douglas
from the BBC. The discussion centred around
‘Intellectual Property in the Digital Age’, while
there was also an opportunity to unveil the
new ‘copyright clinic’ section of the Trust’s
website, where you can find answers to

the most common copyright concerns
(www.copyrightaware.co.uk).
Subsequently there has been a strong
showing in the film industry press, along with
a diary piece in the law section of the Times.

October also saw the Trust secure three high
profile stories in the national press. The Sun
Online ran a feature based around how people
are becoming more savvy shoppers as a

PROSTUNTS

result of the strains of the credit crunch. The

Sun ran a piece profiling stunt co-ordinator
and longtime supporter of the Trust’s Respect
Campaign Steve Truglia. Finally, the Metro
carried a feature detailing the ‘hidden heroes’
behind Quantum of Solace; exposing the
crucial role that backstage crew play in any
film. (See the fascinating facts and figures
to the right).

November and December gave the Trust
the opportunity to key into the festive period
by warning of the dangers of picking up
unofficial DVDs or “festive fakes’, armed
with the striking knowledge that five million
knock-off DVDs were set to be sold to
unsuspecting shoppers over Christmas.

It also issued research into the dangers of
leaving your home PC without child security
protection (a big issue in the run-up to the
school holidays) and, together, they made
their way into the News of the World, the
Belfast Telegraph and the South Wales
News. Finally, it ran a variety of promotions
in a wide range of outlets including Bliss,
Pick Me Up, Hello Magazine and What's
On TV. It’s been several months of diverse
media activity reaching a wide and varied
audience. Who knows which publications
the Trust will make it into in 20097

Steve Truglia, stunt co-ordinator

Knock-off Nigel strikes again

©Sony Pictures

WHAT GOES INTO
MAKING A FILM?

Quantum of Solace

From conception to delivery, Quantum
of Solace took approximately two
years to make. This includes writing,
pre-production, location scouting,
rehearsals, shooting, post-production
and theatrical marketing.

The Quantum of Solace crew filmed
for 103 days on their main shooting
unit, and 67 days on their ‘action’
unit, over 23 weeks, in six countries

— Mexico, Panama, Chile, Italy, Austria
and the UK — with stage work at
Pinewood Studios.

Quantum of Solace employed at
times in excess of 1,000 crew and
staff, often setting up in all the above
named countries at the same time.

The crew employed covered a huge
range of talents — from Art Directors,
Cinematographers, Visual Effects,
Special Effects Production, Assistant
Directors, Make-Up, Hair and
Costume, Accounting, Catering and
of course actors and stunt performers.

©Sony Pictures

Knock off Nigel has been a valuable part
of the Trust’s ‘Social Stigma’ work for the
past two years and has punched well
above his weight in terms of generating
media coverage. Nigel works to enhance
the attitude that knock-off films are a bit
cheapskate and embarrassing and

aligns copyright theft with other anti-social
behaviour, like dodging whip-rounds at
work. After the success of his first outing in
the pub last year, Nigel appeared once again
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at the end of 2008, but this time, he was
office-based, downloading illegal films on
the internet whilst sat at his desk. This
addressed the findings that digital copyright
theft is on the up. The TV campaign was
strategically placed in between football
matches, to target our main 18-34 year

old male demographic, and we are happy to
report that the TV campaign over-performed
by 27% according to our media agency.
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What /s
copyright?

LOVEFILME

You work in the audio-visual industry
— but what is copyright? And what
does it mean to you?

We recently ran a promotion with

our member LOVEFiILM to ask their
newsletter readers if they had any
burning questions relating to copyright.
We had an overwhelming response, and
some of their questions are answered
below. Just in case you are ever asked...

What is copyright?

Copyright is an "intellectual property"

right that is automatically generated when
a person or company creates a work that
is capable of being protected by copyright.
Copyright is essentially the right to prevent
other people from copying, adapting,
distributing (or doing other unauthorised
acts to) that work. Copyright in most
works exists for the duration of the original
creator's lifetime and a further seventy
years after that.

Member spotlight

In the creative industries (such as the film
and TV industries) copyright exists at lots

of different levels to protect the end product
of that industry, i.e. the film or TV programme.
For example, in a film, copyright exists in the
film sound track, the film screenplay, the set
designs used in the film and the film itself. If
that film is eventually shown on TV, copyright
will also protect the broadcast of the film.

Copyright is intended to give the copyright
owner the right to control the copies that
are made of a particular work, for example
by granting somebody else - for a fee — the
right to make a copy of the original work.
The film and TV industries therefore rely on
copyright to protect their interests and their
right to generate income from exploiting the
works that they create.

Is file sharing legal?

File-sharing software and sites are technically
legal to use, although the majority of file-

hmv....

sharing that happens on these sites is illegal.
Using file-sharing sites to upload copyright
protected media (which includes films, music,
videos, images and software) without the
copyright holder's consent is illegal. Buying
a DVD of a film or TV programme does not
give ownership of the copyright for that
material. It allows you to watch, but not

to distribute online. Downloading rights-
protected material from these sites without
rights-owners permission is illegal because
this too breaches copyright protection.
Internet investigators patrol these sites

and monitor IP addresses that are
uploading and downloading illegal content.

Copyright is important because it
protects the livelihoods of the people that
make fim and TV programmes. Workers
in film, TV and music depend upon people
paying a fair price for creative works for
their future income.

It's also important to support investment in
future production. Making feature fims is a
risky and expensive business — production
companies rely on sales of Cinema tickets,
DVDs, downloads and income from TV to
recover their production costs. Without such
sales, far fewer films might be made in the
future and a smaller range.

Simon Fox, chief executive of hmy,

has recently been speaking out against
copyright theft in the press, supporting
the aims and objectives of the Industry
Trust to make people copyright aware.
So we thought now would be a good
time to turn the spotlight on hmv.

hmv has been a member of the Trust since
its inception, and they can proudly claim to
be the UK and Ireland’s leading music, film
and games specialist. hmv offers the widest
selection of new release and catalogue titles
across all genres and formats, including
both physical and digital. Not only can you
browse inside one of their glorious stores
in your local shopping centre or high street
(as they have over 240 shops), you can
also shop online and download content

via hmv.com. If you are lucky enough to

live close to a Next Generation store,

you could even sample an iMac hub,
download kiosk and in the gaming

area, play the latest games.

hmv have one of the most recognisable
logos on the high street, the famous image
of ‘Nipper’ the dog listening to his master’s
voice on the gramophone. We were
delighted to find out that the history of this
logo is affiliated with copyright issues. The
original painting was made by artist Francis
Barraud, and legend has it that he was
inspired to draw this picture after inheriting
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his late brother’s dog, Nipper, who was

held captivated by his voice played on

a gramophone. Whilst Barraud secured
copyright on his image in his native country,
the UK, he also sold a copy of the painting
to The Gramophone Company in America,
even re-drawing the gramophone to resemble
their product more closely. This was then
trademarked in America by the inventor of
the gramophone, and was
used to aggressively market
the ‘Victor Talking

Machine’ company.
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The copyright principle remains the same for
AV and music products. Simon Fox said;

“lllegal downloading remains
an issue, so we support

the labels and the trade
associations that continue

to fight it. Most people do
recognise that if you don't
pay for products, then you're
ultimately killing the creativity
that produces it.
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An update from
our friends, FACT

The Trust continues to work

closely with FACT to promote their
enforcement activity and to raise
awareness of the criminal nature

of copyright theft. To demonstrate all
of the good work that they do, here is
a list of the enforcement activity that
they have undertaken in the few short
weeks of 2009. Good work, FACT!

02/01/2009 In June 2008, MOD Police
at Pirbright arrested a serving soldier
following the discovery of copying
equipment and other associated
paraphernalia in the married quarters

he previously occupied. In a joint
investigation with FACT, the MOD Police
charged him with offences under the
Trade Marks Act and Copyright, Designs
and Patents Act. The soldier initially
entered a not guilty plea but later
pleaded guilty at Woking Magistrates
Court to all charges on the 2nd January
2009. He received a total fine of £400,
was ordered to pay £87 costs and to
forfeit all the seized items.

04/01/2009 Nine people were arrested
at a house in Hackney after a 999 call.
Approximately 30,000 counterfeit DVDs
were seized.

06/01/2009 Approximately 10,000
counterfeit DVDs and 24 burners
were seized after a raid at a residential
address in Lambeth.

09/01/2009 Two people were arrested
after Police searched a house in Cheetham
Hill, Manchester on a drugs warrant.
Approximately 2,500 counterfeit DVDs,
2,800 blank DVDs, a computer and 71
burners were recovered. The two people
arrested have since been deported.

09/01/2009 An operation targeted DVD
sellers in the Walthamstow High Street
area, this now being a Borough objective.
One person was arrested and 3,000 DVDs
were seized from a nearby address.

10/01/2009 One person was arrested

in Edinburgh after Police searched a
house on a drugs warrant. While Police
recovered cannabis, cocaine, swords,
knives and a stun gun, they also
discovered a large number of counterfeit
DVDs. Approximately 15,000 fim discs
and some pornography, PS2 games, 3
Multi burners and a computer have since
been recovered.
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Alliance
Against IP
el [heft update

The Alliance Against IP Theft is being
kept as busy as ever, as 2008 saw the
need to respond to a number of important
consultation documents and reviews.
These included government
consultations on such key issues

as format shifting, penalties for online
infringement of copyright and illicit
peer to peer (P2P) filesharing, and

an EU Green Paper on ‘Copyright

in the Knowledge Economy’.

The problem of getting meaningful
engagement and support from ‘Internet
Service Providers’ (ISPs) in the battle to
stop, or at least stem, the damage of illicit
P2P filesharing has been a particular focus
for the past few months and will continue
to be so in 2009. There is no doubt the
Memorandum of Understanding, signed by
the film and music industries and the ISPs
has been a major step forward, but ultimately,
ISP co-operation will need to be enshrined
in legislation to make it truly effective. The
Alliance is working closely with members
and key government officials to ensure this
problem is properly addressed.

Elsewhere, the Alliance successfully ensured
that the proposal by government to increase
the fines available in the Magistrates’ Courts
for copyright infringement also applied to
trade mark infringement. However, the
discrepancy between penalties for online
and physical copyright theft remains
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unresolved. The Intellectual Property
Office (IPO) is being asked to rectify this.

Work also continues supporting the
audio-visual industry’s campaign to have
camcording in cinemas made a criminal
offence. In 2008 the film industry made
available a great deal of evidence to convince
Ministers of the ineffectiveness of current
legislation. Despite camcording being the
source of 90% of all first release illegal copies
on DVD and on the internet, no one has
ever been taken to court. The Alliance has
made a clear case for changing the law and
that this has now been accepted by the IPO.

The Alliance is also continuing calls for the
Department for Business, Enterprise and
Regulatory Reform (BERR) to publish the
long awaited and much needed consultation
on whether further regulation is needed for
markets and car boot sales. This was a very
important recommendation from the Gowers
Review given the quantity of fake goods
sold at such places, the intimidation which
often accompanies such illegal trade and
the unfair competition it places on legitimate
traders. Parliamentary questions are being
asked and the Alliance hopes to have some
progress to report soon.

The Alliance is still in the depth of
consultations and reviews. Whilst all this
interest from government could be seen
as a positive, the amount of departments,
steering boards and review teams involved
is concerning, and hopefully the new IP
Minister, David Lammy, could help them
appear more joined up.

“Despite camcording being
the source of 90% of all
first release illegal copies
on DVD and on the
internet, no one has ever
been taken to court. )

Digital Britain under BERR has an interest

in intellectual property; the IPO has launched
a review of copyright; there are still outstanding
consultations dealing with important policy
and commercial issues, not least format
shifting; the Strategic Advisory Board for

IP is looking at the Philosophy of Copyright.
This brings huge uncertainty commercially
at a time when many are already struggling.
The Alliance will be working hard to ensure
these complement, rather than conflict with,
each other.
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