














EDUCATION SPECIAL

education

Since featuring Screenthing, our
successful website for 11 to 15 year
olds, in the last newsletter, we thought
we’d update you on the educational
career and youth groups that the film
industry has to offer. Here is how they
are helping to bring films and new
initiatives in to the lives of youngsters
throughout the UK.

Film Education, the charitable organisation
that brings the best of the feature film industry
to the classroom, has been working on a pilot
project designed to change young people’s
perceptions of piracy. The two-year campaign
includes a UK-wide competition and free
teaching materials for the classroom — from
print booklets and online study guides, to
interactive disc resources.

This term, Film Education launched Switched
On, an online study guide freely available to all
schools in England and Wales. The website is
tailored to the National Curriculum in ICT and
is designed for students aged 11-18. With a
focus on file-sharing and related issues, the
site aims to equip students with a fuller
understanding of some hotly-debated
topics relating to ICT.
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Last year saw two further study guides
going out to schools: Creative Rights, Digital
Responsibilities, a print booklet for students
aged 15-19, explores issues relating to
digital technologies and rights ownership.
Distributed to 9,000 schools in November,
the guide is being used at colleges and
sixth forms by teachers of a wide range of
subjects, including the new Creative and
Media Diploma. For younger students, the
interactive disc resource How Would You
Feel? explores issues of copyright, plagiarism
and intellectual property theft, in the context

of the Key Stage 3 curriculum for Citizenship.

hts

Digital Responsibilities

www.youmakethemovies.co.uk

Screenthing
premiere

Our Screenthing website, on the

piczo network, is aimed at people aged
between 11 to 15 years to reduce the
propensity to engage in copyright theft.
The site is undergoing a re-vamp and
continues to recruit many more friends,
not least because of all of the wonderful
promotions and exclusives that are made
available by our members.

Thanks to Disney, we were able to

send a Screenthing user along to the
Confessions of a Shopaholic premiere.
The winner, Robin, went along to the red
carpet event and met with the stars, giving
us an exclusive interview for Screenthing.

“The site is undergoing a
re-vamp and continues to
recruit many more friends 5y
Katy Carter, Industry Trust

Film Education has also received a large
volume of entries to its student production
competition, Be Creative — Respect
Creativity. The competition, which invites
students aged 11-19 to produce a media
campaign to promote legal downloads and
discourage illegal file-sharing, is now in its
second year. Students can enter radio
campaigns, poster campaigns or filmed
advertisements, for the chance of winning
some excellent prizes for themselves and
their school.

i 2. You can't find 2 bin in the local park so you throw your
litter imto the bushes where it can't be seen.

b. You are on a long bus journey and a pregnant woman
asks you for your seat bul you ignore her.

Film Education’s site can be accessed at
www.filmeducation.org/switchedon

www.screenthing.piczo.com
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Film Club creat movies inspire young minds

“l think that stories, and the telling of stories, are the foundations of human communication
and understanding. If children all over the country are watching films, asking questions and
telling their stories, then the world will eventually be a better place. That’s how important

| think FILMCLUB is.yY

Beeban Kidron, FILMCLUB Co-founder and Film Director — Bridget Jones’s Diary 2, Hippie, Hippie Shake

Inspired by the idea that film can broaden
the mind in extraordinary and unexpected
ways, FILMCLUB, an after school club
giving children free weekly access to
thousands of classic and popular fims, is
being rolled out across the UK. Following a
hugely successful pilot, FILMCLUB will be
made available to hundreds more schooals,
building to 7,000 over the next three years.

Club members and teachers, via an
interactive website, are able to select from
up to 60,000 titles courtesy of LOVEFILM,
of which 1,500 are currently arranged in
special seasons appealing directly to young
people. Since the pilot, over 200 titles have
been viewed with foreign language and
silent films programmed to great response.
Films such as the Marx Brothers’ slapstick
Duck Soup (1933), the 1953 French classic
Monsieur Hulot’s Holiday, the 2004 French
drama Les Choristes (The Chorus) and the
timeless Bugsy Malone (1976) have proved
surprise hits. FILMCLUB would not be
possible without the support of the film
industry, and in particular LOVEFILM,
Europe’s biggest online film community,
who provide this wide range of film content.

The website features film synopses,
discussion topics and trailers. Members
can post their own film reviews, enter
competitions and find out more about

the industry through interviews and live
webchats with film practitioners. As well as
screenings in schools, FILMCLUB arranges
visits by world famous actors, directors, set
designers and other industry professionals
while encouraging cinema going through

organised trips and partnerships with cinemas.

Being responsive to teachers’ needs and
ensuring quality of service is a key element

skillset

Skillset works on behalf of the
Creative Media industries. Our goal
is to aid their future success - by
having highly skilled workforces,
and promoting UK talent at home
and abroad.
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of FILMCLUB. Teachers are supported
through induction sessions receiving
technical, promotional and editorial advice
on how to select the best fims and transform
their classroom into a cinema. A dedicated
FILMCLUB team provides ongoing web and
telephone support.

Developed by educationalists, members of
the film industry and supported by teachers,
FILMCLUB has proved to be an extremely
popular after school activity.

Piloted in 2007, FILMCLUB received
warm accolades from teachers, parents
and children alike, with over 1,000 schools
registering an interest in the scheme and
250 signing up for the summer term. An
evaluation of the pilot found that critical
viewing has a powerful impact on young
people’s imaginations and their ability to
learn. Moreover, it affirmed that fim is a
popular art form that children feel inspired by,
feel ownership of, and enjoy responding to.

We make training and development
opportunities both accessible and
affordable for people working in the
UK film industry. We do this by:

e subsidising short courses;

e providing training bursaries;

e offering business training for
independent film companies;

e delivering careers information, advice
and guidance services for professionals
established in the industry, as well as
those just starting out.

We have also established the Skillset
Screen Academy Network — industry-
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“Since introducing FILMCLUB at the
beginning of the term, it has quickly
become the most popular extended
schools activity we offer. | see the
club as a powerful tool for enriching
children's lives by delivering a regular
diet of high-quality, thought-provoking
films. Perhaps most importantly, both
the children and staff involved look
forward to Wednesday screenings as
one of the highlights of their week.”
Peter, Teacher, Pilot School

“There’s a great social skill that they’re
learning. Sometimes it could be that
they’re not used to going to a cinema,
sitting and watching with other people.
They now have conversations about
something that they’ve watched
together and have their own opinions.”
Sue, Teacher, Pilot School

For more information please see
www.filmclub.org

approved centres of excellence in film
education and training, offering short
courses, undergraduate and postgraduate
qualifications. Specialist courses are also
available in business skills, craft and
technical training.

Our website has a range of information
which could be useful whatever your
position in the industry — including
information on understanding the industry,
job profiles, research findings, and news,
events and opportunities. To find out more
please visit www.skillset.org/film

www.screenthing.piczo.com
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Member spotlight — BVA

by Hannah Conduct
Marketing Manager, BVA

With April comes the highly anticipated
publication of the BVA Yearbook 2009.
In addition to market analysis, the
Yearbook gives greater insight into
consumers’ interest in high definition
and Blu-ray, technology ownership, the
growth of digital and portable delivery
of content, plus reports on the impact
of the credit crunch on the home
entertainment industry and a special
consumer insight section on the

TV genre.

The Yearbook explains that the digital world
is now accessible in more homes than ever:
Broadband is installed in 67.1% of GB
households and this means more people
than ever are accessing home entertainment
through catch-up TV and download services.
20.2 million people — that’s 42% of the GB
population — have used a legitimate
streaming/download service in the last

three months. The BBC’s iPlayer is the most
popular, with 29% of the population using

it for streaming and 9% for downloading.
Accessing digital content legally in this way
has not reduced consumption of packaged

media because of the huge appetite for
content, particularly among TV viewers,
according to TNS research. Buyers who
have paid for digital content have slightly
decreased their spending on DVDs but it
is still considerably higher than an average
buyer, as they are very active in the video
market. However, TNS shows that the
proportion of British people who use illegal
file-sharing has increased to 6%, and this
does have its own serious economic
conseqguences. Respondents who stream
and download both legally and illegally,
but do not buy physical products, are
heavily biased towards time-rich, cash-
poor students.

Although the digital world is growing,
packaged media remains the dominant
format. 2009 marked a record year for the
British video market with total sales reaching
their highest levels ever at 258 million units.
High definition discs sold 5.5 million in 2008
with Blu-ray Disc accounting for 83% of the
total — up 316% on 2007. With well over
1,000 titles now in the market, unquestionably
it is no longer a niche format appealing to
single young males. This is now a format
that is set to play a dominant role in the
living rooms of family homes for many

years to come.
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The BVA Yearbook 2009 special features
section includes an overview of the
secretariat’s work by its Director General,
Lavinia Carey, plus articles from industry
organisations such as the Alliance Against

IP Theft, BBFC, ERA, FACT, IVF, the Industry
Trust for IP Awareness, OCC and VSC,
giving a flavour of how our trade bodies
work together in the interests of our sector.

The BVA Yearbook
2009 is available
exclusively from
the BVA and can
be ordered at
www.bva.org.uk
or call us on

020 7436 0041.

April's second

big event was the
annual BVA Awards
ceremony. This took place on 30th April at
Old Bilingsgate and was a huge success.
The very funny Welsh comedian Rhod
Gilbert presided over the ceremony in
which the creative and commercial
successes of 2008 were celebrated.

One of the most important awards of the
evening was the BVA Council nominated
award for Industry Initiative of the Year.

This year's title was awarded to FACT

for demonstrating, much earlier than
anticipated, that intensive, well targeted
enforcement initiatives can and do have an
impact on the levels of illegal physical and
digital content in the UK. With the support of
the anti-piracy pilot project, they have been
able to get higher up the criminal food-chain
thanks to improved intelligence. Record
raids and seizures have been achieved in
terms of scale of domestic DVD production
and sleeve printing, significant illegal sites
have been taken down and followed up
through legal action. More camcording

of new releases have been disrupted in

UK cinemas than ever before. A successful
London Fake Free Zone enforcement pilot
operation was conducted working with three
London boroughs in November 2008 and an
innovative training programme was carried
out for the judiciary in the run up to Christmas.

Further details of the BVA Awards can be
found in the May edition of Cue Entertainment
as well as on the BVA website, where pictures

of all the winners and sponsors are available.

FACT update

FACT has shown some tremendous
successes in the first few months of the
year, with raids across the UK yielding
over 1,000 DVD burning trays.

The weekly criminal gain from these
burners would be over £1m. One of the
factories with 110 burners was operating
for 8 weeks giving this factory alone a
profit of £880,000.

In addition in excess of 300,000
counterfeit DVDs with a street value
of over £900,000 were seized in the
same period.

Activity takes places on a daily basis,
with FACT Investigators working to
develop intelligence and then assisting
Police and Trading Standards officers
in tackling audiovisual theft, both hard
goods and online.
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