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Member spotlight – ERA 
(Entertainment Retailers Association)

Crimestoppers is an independent charity
helping to fight crime in the UK. It achieves
this through the provision of the anonymous
telephone number, 0800 555 111, and online
at www.crimestoppers-uk.org .

Crimestoppers aims to break the wall of
silence by protecting the identity of anyone
that makes contact with it, helping to make
communities across the UK safer. The promise
of anonymity has not been broken in the
charity’s twenty year’s of existence. Every
day the information that it receives helps 
the police to arrest 17 people and remove
over £1,200 drugs from our streets every
hour, so the results speak for themselves.

Since July 2008 the charity has been 
the only telephone number to call with
information on film piracy and has done 
this through a partnership with FACT. This
partnership has already produced some
impressive results including one call leading 
to the recovery of counterfeit DVDs that had 
a street value of over £150k. By working
together, the two organisations can further
highlight the seriously organised elements
behind this crime that are all too often
misunderstood by the general public.

In the charity’s 20th year it is embarking on
some of its most ambitious work to date.
The current gun and knife crime epidemic

amongst young people has seen
Crimestoppers produce a dedicated youth
website www.shadowcs.co.uk . It is also
directly engaging with young people through
interactive workshops, empowering them 
to make the right choice not to become
involved in, or be, a victim of crime. And 
the work Crimestoppers does, including 
the campaign with FACT, requires support
both in terms of funds and communicating
its message. As an industry that is affected
by crime it is asking you to consider how
you may be able to support the charity.
Crimestoppers is always looking at ways to
get its message out to staff and the general
public and the opportunity of a film premiere
in aid of its work would be highly beneficial
to the charity. It also runs a number of events
that require ‘money can’t buy’ auction prizes
or gifts for goody bags. Engaging with staff
and making them more aware of the work 
of the charity and the 0800 555 111 number
is always top of the Crimestoppers agenda
and internal communications and fundraising
events is a great way of achieving this.

If you do think you are able to help in any way
or to find out more then please do contact
adam.sach@crimestoppers-uk.org or 
020 8254 3246

Entertainment retailers are the public 
face of three of the UK’s most important 
IP industries – DVD, games and music.
The investment in range, location and
staff of ERA’s membership – from small
independents, to specialists like HMV,
Game and Zavvi, generalists like WH
Smith and Woolworths, supermarkets
and the new generation of internet
retailers like Play.com and Lovefilm
– is one of the reasons that the UK
entertainment market is so healthy. 
You can imagine how galling it is –
especially in the midst of the current
credit crunch – when retailers see
copyright thieves operating everywhere
from car boot sales to work canteens
and street pitches. Copyright theft is 
not a victimless crime. The victims of
copyright crime are British businesses
and British workers.

Retailers recognise the commercial 
and cultural contribution of the creative 
industries to the UK and are committed
to working with all the key parties, who
seek not just to enforce copyright law,
but also to raise awareness of copyright
issues among the public.

That is why we work closely not just 
with sectoral organisations like the BPI
Anti Piracy Unit and FACT, but also as
committed members of The Industry Trust.

As IP becomes a more and more
important element of the UK economy, 
it is vital that all elements of the creative
industries work together to communicate
the centrality of a healthy legislative
regime to our future prosperity.

Kim Bayley is Director General of the
Entertainment Retailers Association

Have your say
Do let us know if you have any
questions or comments about our
campaigns and how the industry is
tackling copyright theft. We’d love
to hear your thoughts, and your
suggestions will help us to produce
an informative, enjoyable and
hopefully entertaining newsletter.

Warm regards,

Lara Lackie
lara.lackie@industrytrust.co.uk
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A new, high impact
poster asks, ‘who’s really
pulling the strings in the
knock-off DVD trade?’
This new, hard-hitting poster for use 
by Trading Standards, is available now,
free of charge from the Industry Trust 
for IP Awareness, by visiting
www.copyrightaware.co.uk.
The poster’s ‘Puppet Master’ theme
highlights the fact that there is often 
an ‘unseen hand’ behind the trade in
knock-off DVDs. Its message to the
public is to think carefully if offered
pirate DVDs about who might really be
pulling the strings, as a purchase could
help to fund a criminal network.

The posters are part of the Industry
Trust for IP Awareness’s campaign 
to highlight the criminality associated
with copyright theft – a message that
the Trust believes is most forceful 
when it comes from local law
enforcement agencies. 

The reverse of the poster features
recent prosecutions to remind people
that copyright theft is a criminal offence
and that the penalties can be high,
including custodial sentences, fines
and, increasingly, seizure of assets. 

This is the third poster in a range
produced specially for Trading
Standards. The posters are designed to
be displayed in council owned venues,
at council run events and consumer
awareness activities. One of the posters
in the range, headed ‘No Knock-Offs
Here’, has been specifically produced
for use by Trading Standards in
initiatives with local car boot sales 
and occasional markets.

Wm Morrison
Supermarkets PLC to 
join Industry Trust for 
IP Awareness Ltd
Grocer of the Year, Wm Morrison
Supermarkets PLC, has joined forces
with the entertainment industry to help
tackle copyright theft by becoming a
member of the Industry Trust for IP
Awareness Ltd.
With £258million lost to the retail sector
in 2007 due to counterfeit products,
the partnership shows Morrisons’
commitment to helping the British TV
and Film industry tackle the continuing
threat of copyright theft.

Morrisons joins the Trust at a crucial
time as it enters the second phase 
of a new communications campaign,
launched in July 2007. The campaign
aims to reach the one in three consumers
who engage in copyright theft by taking
a multi-channel approach, including
TV advertising, online communications
and PR, and using tailored messages
for different audiences.

Liz Bales, Director-General of the
Industry Trust, said: “We are delighted
that Morrisons has decided to support
the Trust. In 2007, 1,000 jobs across
the retail, rental and production sector
were lost to film theft. The TV and Film
Industry spans many sectors. It’s only
by forging partnerships across all these
sectors that we’ll be able to tackle this
growing problem.”

John Vinuesa, Home & Leisure Trading
Director, Wm Morrison Supermarkets
PLC said: “With our DVD market share
having doubled in the last year, this is
the ideal time for us to join the Industry
Trust. As an industry it is important we
unite to tackle the growing problem of
copyright theft in the UK and, at
Morrisons, we wanted to actively
support the Industry Trust’s campaigns”.

http://www.copyrightaware.co.uk/


www.copyrightaware.co.uk
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Trading Standards professionals from across the UK attend this
annual event and FACT has found it a very useful way to engage
with those who we seek to encourage to prosecute cases involving
film crime. FACT’s Director of Operations, Jim Angell, and a number
of others from FACT were there to answer enquiries and find out
ways to better assist in the future.

In addition to the presence in the exhibition hall, FACT ran a very 
well attended mini theatre session on the issue of Proceeds of
Crime, giving an ideal opportunity to promote the new partnership
with Bedfordshire Trading Standards where we have Accredited
Financial Investigators who will work specifically on film crime 
jobs that have a reasonable element of criminal financial gain. 

Multi agency cooperation is needed in every case that FACT takes 
on because whilst we have excellent investigation and intelligence
capabilities, we do not have statutory powers to execute warrants
and make arrests for example. Trading Standards officers are a
crucial part of the fight against those who use film and TV product 
as another way to furnish their criminal lifestyles, from the car boot
seller through to the organised criminal networks.

Europe's leading provider of digital film
distribution services, Arts Alliance Media
(AAM), has joined forces with the
entertainment industry to help tackle
copyright theft by becoming a member 
of the Industry Trust for IP Awareness Ltd. 
With the industry losing £152 million to 
digital copyright theft in 2007 due to illegal
downloading, streaming and file sharing, 
the partnership signals AAM’s commitment 
to helping the British TV and Film industry
tackle the continuing threat of copyright theft.

AAM joins the Trust as it embarks on the
second phase of a new communications
campaign, launched in July 2007. Its 2008
anti-copyright theft message will move 

from physical copies to illegal downloading,
which kicked-off with a new television
advert, aired for the first time on 7th July.

Liz Bales, Director-General of the Industry
Trust, said: “Digital copyright theft is the
industry’s fastest growing threat as
traditional barriers to it, such as download
speed and lack of consumer knowledge,
erode. We’re delighted that Arts Alliance
Media is joining the Trust to help the
industry tackle a growing menace.”

Howard Kiedaisch, Chief Executive Officer,
Arts Alliance Media, said: “The industry
lost £23 million more to digital piracy in
2007 than 2006 and the problem is
growing year on year. As an industry it is
important we unite to tackle the issue of

copyright theft in the UK and at Arts 
Alliance Media we want to actively 
support the Industry Trust’s campaign”.

The Industry Trust’s campaign aims to
reach the one in three consumers who
engage in copyright theft by taking a 
multi-channel approach, including TV
advertising, online communications and
PR, and using tailored messages for
different audiences.

The Trust’s membership is growing rapidly
as key players from across all industry
sectors create a unique collaboration to
tackle the shared problem of copyright theft.

Arts Alliance Media to join 
Industry Trust for IP Awareness Ltd

Trading Standards Conference 24-26 June 2008
FACT was well represented at this year’s Trading Standards Institute Conference in Bournemouth, with a new exhibition stand and a plethora 
of goodies to give away to visitors. FACT was also able to promote the Industry Trust’s latest poster aimed at Trading Standards.

http://www.artsalliancemedia.com/
http://www.copyrightaware.co.uk/
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