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BRITISH VIDEO ASSOCIATION
No video entertainment, no funding for British Film and TV dramas
· Half of feature films revenue comes from video entertainment 

· A third of TV series and features of revenue comes from video entertainment

London June 7th 2011: New films and high quality TV dramas are becoming increasingly reliant on projected video entertainment sales revenue in order to be green-lighted for production, according to an independent survey conducted by Oxford Economics. The study, commissioned by the British Video Association, shows that video revenues account for 47% of revenues of feature films and 34% of TV series and dramas.  

It is well known that the rapid rise of the video retail market was stimulated by the popularity of DVD, which provided a very healthy return on investment for film studios.  As the largest video market in Europe, the UK’s video industry has therefore been a major contributor to the film business.  However Oxford Economics’ report demonstrates that production of independent film and television drama is even more reliant on video entertainment, and in the case of some independent films, which have difficulty in securing widespread cinema distribution, 70-80% of their revenues are derived from video exploitation.  
The case studies demonstrate the vital contribution made by video entertainment to overall revenues and show why video is more than a support act for British production. They include:

1. Downton Abbey - Nearly half (46.7%) of the UK revenues for this series were derived from video entertainment. This, in turn, helped to fund production of a second series.

2. KiDULTHOOD – This 2006 independent film production cost approximately £650,000 to make and earned some £500,000 at its initial cinematic release. However, the sale of some 700,000 copies of the film through video entertainment provided a critical source of revenue for the producers. As a result they received sufficient funding to make a sequel (AdULTHOOD) which was released in 2008.

The importance of video entertainment also explains why those involved in production and distribution of content are now providing a multitude of different ways for audiences to access video entertainment, through traditional sales and rental of physical discs to new digital downloading and streaming services.  There are now over 30 digital destinations where UK consumers can rent or buy video entertainment to view on any number of devices, reflecting the expanding range and choice for audiences to access video content at times and in places that suit their changing demands.
It is clear that consumers are in the driving seat.  Latest research demonstrates that there is no single trend in video consumption, as in the past when audiences migrated from one format to another in a linear fashion. Instead they are watching video content in more diverse ways. Over half the population (54%) used some form of digital provision to watch video in 2010, with over a quarter (26%) paying for this service, as timeliness, flexibility and convenience of digital delivery are increasingly appreciated by today’s viewers.   
The rise of internet-connected TVs to add to the array of new devices on which video can now be accessed means that the benefits of online services are increasingly being introduced into the living room to complement the greater choice of standard definition DVD, high definition Blu-ray Discs and TV VoD propositions that have been available for many years.  Oxford Economics’ report emphasises that this is an opportunity for the video industry to introduce viewers to innovative new services; the benefits of digital video will be all the greater when consumers’ expectations for timely and flexible services are more easily deliverable.  This depends on the introduction of such initiatives as UltraViolet,  the standardisation of digital specification that improves interoperability of content between devices and also the necessary penetration of high-speed broadband to make new services available and a rewarding experience for viewers throughout the UK.
Responding to the report Ed Vaizey MP, Minister for Culture, Media and the Creative Industries,  said: 

“The Creative industries are very important to the UK economy because, frankly, we are a creative nation. We are very good at the creative industries. We are good at film, we are good a fashion, we are good at video games.  Government has to take these industries seriously, as they make a huge contribution to our economy. 

“When you go and see a film or any production what you don’t realise is that a lot of the money is made not just by the theatrical release but by people buying the DVD or downloading the video at home, or selling it to television. So video is massively important, it is the unsung hero of the creative industries, it is the industry that creates the profit that keeps the creative industries going.”

Commenting on today’s report, Lavinia Carey, Director General of the BVA said:

“The whole audio-visual industry in the UK is worth £10.8 billion, employing thousands of skilled people and both revenues and employment is now increasingly reliant on the video entertainment sector. Effectively, the ‘tail’ is now definitely wagging the dog. Video entertainment remains crucial to the commissioning and production of great TV drama and films.  No video means no film and TV, as simple as that.  The future of video is bright, but we need to increase interoperability, household penetration of high-speed broadband and continue to tackle intellectual property theft to make sure we as an industry sustain the support for film and TV production. “
- Ends -
Notes to editors

For further information please contact Stephanie Blott or Esme Knight on 0207 618 9116 or email: bva@luther.co.uk
The British Video Association exists to champion video entertainment in all its forms, from packaged media such as DVD and Blu-ray Discs through to digital services available on demand, to rent or to own on portable devices and for home viewing. 

The proliferation of content delivery channels is increasing consumer choice and the video industry releases about 8,000 titles a year, with a UK consumer spend of £2.6 billion last year, making it the most valuable part of the audiovisual sector.

The BVA’s members include film companies, television companies and independent labels who produce, license and distribute pre-recorded video entertainment, covering film, sport & fitness, music, TV, children’s and special interest programming.  Its members account for some 90% of the sector.  
The 2011 BVA Yearbook is now available for purchase. Please see the BVA website (below) for details.

Visit www.bva.org.uk
Visit also www.findanyfilm.com
